EEEEEEEEEEEEEEEEEEEEEEEEE

EEEEEEEEEEEEEEE




AGENDA

1. Research

2. Website Analytics

3. Blog
4. Newsletters
5. Social Media

6. Advertising

/. Creative
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SUMMARY

The 2018/19 fiscal year was a significant growth year for the
Town of Surfside, continuing its upward trajectory across all

marketing channels.

It was also the first year of the 3 year strategic plan, which saw
the undertaking of a significant research and data collection
effort throughout Surfside, the basis of which gave us a better
understanding of the profile and behavior of Surfside visitors and
will be used to better guide and inform our marketing decisions

in the current and upcoming fiscal year.
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THE FOUR MOST SIGNIFICANT FACTORS
IN DECIDING TO COME TO SURFSIDE:

Beach It iSll’t

[t 1s In
Miami

i
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By city, the three most important origins:

MIAMI NEW YORK CHICAGO

By country, the four most important origins:

CANADA ARGENTINA

ENGLAND BRAZIL

RESEARCH



79%
Visitors don’t 32% 47% 33%

come alone

Come with Come with Come with
spouse or partner Family children under 18

Repeat Destination

Visitors have been O Visitors have visited
to Surfside before () Surfside 5+ times

Average number of visits is at least 4

Majority book online, but

| 54%
'ﬁ- use an OTA or book directly

with the airline/hotel

RESEARCH



RESEARCH

The three
highest scores:

« Unhurried Pace
» Beach

« Restaurants

The three
lowesl scores:

« Community Center
« Traffic
« Parking

How likely is it that you
would recommend Surfside

Average Age of Visitors Net Promoter Score (NPS) to a friend or colleague?

46% are 35-54, 25% are 55+

Responded positively online



How Did The Respondent Find Out About Surfside

FAMILY OR
FRIENDS

335%

Visitors whao stay in hotels

)Enal

In Which Hotel Did You Stay?

57% 25%

Grand Beach Hotel Residence Inn

RESEARCH

TRAVEL
WEBSITE

70%

Domestic

Travelers

SOCIAL
MEDIA

30%

International
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JACOBER CREATIVE

WEBSITE ANALYTICS

FY2018/19 AGGREGATES

746,262

TOTAL PAGE VIEWS

290,513

TOTALUSERS

1.41

AVG TIME ON PAGE

FLORIDA
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WEBSITE ANALYTICS

PPC REPORT SEARCH

PPC REPORTING

IMPRESSIONS CLICKS
North America
2018/19 1,617,870 25,283
Last Year (LY) 3,107,869 24,816
Latin America
2018/19 16,239,070 590,141
LY 3,597,953 83,564
Europe
2018/19 378,524 4,828
LY 678,442 3,759
2018/19 Totals 18,235,464 620,252
LY Totals 7,384,264 112,139
Year Over Year 10,851,200 508,113
(YOY) Difference 134.83% 785.73%

+ DISPLAY

COST PER CLICK

$1.48
$1.35

$0.01
$0.58

$1.33
$1.30

$0.94
$1.08
-$0.14
35.16%

JACOBER CREATIVE

CLICK THRU RATE

1.82%
0.75%

3.20%
1.23%

1.25%
0.78%

2.09%
0.92%
1.17%
127%



USA

October 2018
November 2018
December 2018
January 2019
February 2019
March 2019
April 2019

May 2019

June 2019

July 2019
August 2019
September 2019

USA

October 2017
November 2017
December 2017
January 2018
February 2018
March 2018
April 2018

May 2018

June 2018

July 2018
August 2018
September 2018

USA SEARCH + DISPLAY

IMPRESSIONS

204,027
146,186
134,255
186,501
205,556
196,218
151,596

88204

133600

133,248
15,743
22,736

IMPRESSIONS

667/,/48
232,041
264,042
159,324
125,903
117,281
160,857
535,725
225,814
201,725
195,829
221,580

CLICKS

2,338
2,226
2,511
2,725
2,981
3,335
1,770
1885
2717
1,642
534
619

CLICKS

3,063
1,007
1,484
977
1,001
1,035
1,087
2,645
1,756
1,814
1,837
2,461

COST-PER-CLICK

$1.06
$110
$0.98
$0.90
$0.92
$0.86
$1.39
$1.23
$1.05
$1.20
$3.58
$3.48

COST-PER-CLICK

$0.88
$1.31
$1.33
$1.69
$2.00
$2.01
$1.93
$0.98
$115
$113
$1.1
$1.06

CLICK THRU

115%
1.55%
1.87%
1.46%
1.45%
1.70%
117%
214%
2.03%
1.23%
3.39%
2.72%

CLICK THRU

0.46%
0.64%
0.56%
0.61%

0.80%
0.88%
0.68%
0.49%
0.78%
0.90%
0.94%

11%

L]
’:; FLORIDA
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WEBSITE ANALYTICS

USA SEARCH + DISPLAY

CLICKS




18

JACOBER CREATIVE

WEBSITE ANALYTICS

USA SEARCH + DISPLAY

COST PER CLICKS

4 .............................................................................................................................................................................................................................................................
$3.48
3 ...........................................................................................................................................................................................................................................................
D s L
$200  $201 g0
1. \\
. eSpe6 Sk3L10 $1.33 —el20 o
. . 0:90—030:92_¢50.86 S3- 8111 g1.06
0.88
0

October NovemberDecember January February = March April May June July August September

FY 18-19 FY 17-18
_ _
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WEBSITE ANALYTICS

USA SEARCH + DISPLAY

CLICK THRU

. FY 18-19 . FY 17-18



LATAM

October 2018
November 2018
December 2018
January 2019
February 2019
March 2019
April 2019

May 2019

June 2019

July 2019
August 2019
September 2019

LATAM

October 2017
November 2017
December 2017
January 2018
February 2018
March 2018
April 2018

May 2018

June 2018

July 2018
August 2018
September 2018

IMPRESSIONS

O
1,145,660
975,169
1,442,808
1,103,561
996,939
913,105
1,552,559
1,591,521
1,901,946
2,579,331
2,236,471

IMPRESSIONS

408,096
O
O
75,235
64,271
93,823
112,889
217,922
/57,318
946,206
913,098
9,095

CLICKS

0.00
33,703
37165
43,165
31,079
33,581
24,930
54037
58882
77,214
100,171
96,214

CLICKS

1,724
O
O
381
378
543
568
986
16,364
31,457
30,902
261

LATAM SEARCH + DISPLAY

COST-PER-CLICK

$0.00
$0.01
$0.01
$0.02
$0.01
$0.02
$0.03
$0.01
$0.01
$0.01
$0.01
$0.01

COST-PER-CLICK

$0.68

O

O
$1.04
$1.58
$1.46
$1.40
$0.75
$0.04
$0.02
$0.01
$0.02

CLICK THRU

0.00%
2.94%
3.81%
2.99%
2.82%
3.37%
2.75%
3.48%
3.70%
4.06%
4.21%
4.350%

CLICK THRU

0.42%

O

O
0.51%
0.59%
0.58%
0.50%
0.45%
2.16%
3.32%
3.38%
2.87%

L]
’:; FLORIDA
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WEBSITE ANALYTICS

LATAM SEARCH + DISPLAY

CLICKS

. FY 18-19 . FY 17-18



WEBSITE ANALYTICS

LATAM SEARCH + DISPLAY

COST PER CLICKS

EEEEEEEEEEEEEEE




EEEEEEEEEEEEEEE

EEEEEEEEEEEEEEE

LATAM SEARCH + DISPLAY

CLICK THRU




EUROPE IMPRESSIONS CLICKS COST-PER-CLICK CLICK THRU
October 2018 15,058 158 $2.77 1.05%
November 2018 20,894 2472 $2.03 116%
December 2018 22,417 295 $1.68 1.32%
January 2019 30,167 372 $1.32 1.23%
February 2019 37,412 51 $1.50 1.37%
March 2019 45,887 498 $1.39 1.09%
April 2019 38,388 434 $1.54 113%
May 2019 56,919 726 $0.32 1.28%
June 2019 58,657 839 $0.36 1.43%
July 2019 52,725 753 $0.38 1.43%
August 2019 - - - -
September 2019 - - - -
EUROPE IMPRESSIONS CLICKS COST-PER-CLICK CLICK THRU
October 2017 10,264 235 $3.11 2.29%
November 2017 80,089 364 $1.26 0.45%
December 2017 153,960 514 $0.98 0.33%
January 2018 51,546 274 $1.52 0.53%
February 2018 36,139 222 $1.82 0.61%
March 2018 64,331 443 $1.78 0.69%
April 2018 61,493 368 $1.67 0.60%
May 2018 168,377 842 $1.09 0.50%
June 2018 49,759 476 $1.05 0.96%
July 2018 2,484 2] $1.33 0.85%
August 2018 - - - -

September 2018

EUROPE SEARCH + DISPLAY

L]
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WEBSITE ANALYTICS

EUROPE SEARCH + DISPLAY

CLICKS
0 L0 T
839
753
0 Y/ T A N
> / 8
450 """"""""""""""""""""""""""""" 5 1 34 """"""""""""""""""""""" 4 """""""""""""""
443
72
368
364 55
oo @ . 92 A2 274 g N\
235
3 222
. 21
October  November December  January February March April May June July

FY 18-19 FY 17-18
_ _
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WEBSITE ANALYTICS

EUROPE SEARCH + DISPLAY

COST PER CLICKS

p J— — L.\ X 0
$18 N $1.7 N 4
.32
1 _______________________________________________________________________________________________________________________________________________________________________________________________
$1.09 $1.05
$0.38

0

October  November December  January February March April May June July

FY 18-19 FY 17-18
_ _
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WEBSITE ANALYTICS

EUROPE SEARCH + DISPLAY

CLICK THRU

. FY 18-19 . FY 17-18
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SEO ANALYSIS

SESSIONS USERS (UNIQUE VISITS) AVG TIME ON PAGE
FY 18-19

October 1,480 1,278 01:58
November 1,533 1,377 01.57
December 1,774 1,572 02:07
January 2019 2,224 1,923 02:23
February 2,229 1,908 02:02
March 2630 2,276 01:59
April 2,026 1,573 O1:31
May 1805 1,539 01:.50
June 1690 1,470 OT1:19
July 1,999 1,697.0 01:45
August 1,350 1,190.0 01:44

September 1,408 1,252.0 O1:11

FY 17-18

October 465 370 O1:56
November 423 344 01:45
December 637 546 02:03
January 2018 909 /61 02:02
February 1,049 890 01:52
March 1,297 1,166 02:00
April 1,304 1,128 02:00
May 1,387 1,160 02:10
June 1,334 1,139 02:18
July 1,805 1,517.0 02:16
August 1,548 1,363.0 02:05
September 1,120 979.0 02:03
8,870 7,692.0 00:14
67% 68% 11.38%

@Rkt



October
November
December
January
February
March

April

May

June

July
August
September
FY 18/19 Totals

FY 17/18 Totals

YOY INCREASE

Total
Partner
Events

Sie]
SIS
45]
395
334
809
640
1,056
1,201
1,000
1,203
1,413
10,718

4571

6,147

134%

WEBSITE ANALYTICS

TO PARTNERS

REFERRALS

Total
Restaurant
+ Shops
210

207
172
4472
397
201
106
188
255
237
37
324
3,170

1933

1,237

64%

Total
Hotel
Referrals

341
348
279
453
487
548
193
202
317
293
309
477
4,247

2638

1,609

61%

Grand Beach
Hotel Surfside

Referrals ngﬁtgg
100 43
32 42
63 45
122 46
118 45
142 56
63 44
63 52
114 o5
93 48
121 66
147 57
1,837
1045
792
76%

Sun Harbour
Boutiqgue Hotel

Referrals ngftgg
29 9
31 12
21 20
28 16
42 18
48 20
63 2
26 24
47 32
31 12
29 13
79 17

668

300

368
123%

The Four Seasons
at the Surf Club

Referrals ngﬁiglg
/1 /
69 25
42 13
103 19
102 27
103 25
43 25
59 36
36 45
38 28
/8 34
126 27

1,281
686
595
87%

Residence Inn

................. surfside .
Referrals ngfti;lg
35 24
29 25
27 22
44 19
472 38
49 44
32 40
30 38
4] 30
43 27
35 39
ol 39
853
336
517
154 %

Solara Surfside

.................... Resont
Referrals ngiftgg
18 S
21 12
16 5
36 20
33 22
52 9
23 o
24 13
35 20
38 12
44 11
03 15
553
272
281
103%

CSj’:; FLORIDA



WEBSITE ANALYTICS

REFERRALS TO PARTNERS

. FY 18-19 . FY 17-18

PORTAL LAUNCHED
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JACOBER CREATIVE

CONTACT

G

B_OC

STAY INFO - EVENTS -

DINE

SHOP

FLORIDA

MIAMI'S UPTOWN DBEACHTOWN

BOOK ARCOM

i B .
- X V)rib‘
) " A

LN

our own.

’

Miaml has to offer at a »>ace thate all v

verything

NO WORK, ALL PLAY

—"

FLORIDA

CHECK AVAILABILITY

All Lodging

=
3
X
L
@
=
<

i

Check-In

BOOK A ROOM



FY 2018/2019
October
November
December
January

February

March
April

May

June

July
August
September

BOOKING PORTAL

Searches

234
375
390
383
o1
636
340
724
688
459
445
508

Referrals

88
121
105
120
150
154
117
163
182
128
163
155

Book Direct

36
46
37
30
46
57
33
28
27
48
S}
44

Referral To Search
Ratio

38%
32%
27%
31%
297
27%
34%
23%
27%
28%
37%
31%

CSj’:; FLORIDA



2018/19

BOOKING PORTAL

. BOOKDIRECT .
=  GET PHONE LINK

PICTURE LINK TITLE

WEBSITE

......................................................................................................................................................................................................................................................................................................................................

.......................................................................................................................................................................................................................................................................................................................................

......................................................................................................................................................................................................................................................................................................................................

.......................................................................................................................................................................................................................................................................................................................................

......................................................................................................................................................................................................................................................................................................................................

.......................................................................................................................................................................................................................................................................................................................................

Totals

APRIL 2018 - SEPTEMBER 2018

WEBSITE

......................................................................................................................................................................................................................................................................................................................................

......................................................................................................................................................................................................................................................................................................................................

.......................................................................................................................................................................................................................................................................................................................................

......................................................................................................................................................................................................................................................................................................................................

......................................................................................................................................................................................................................................................................................................................................

......................................................................................................................................................................................................................................................................................................................................

Totals

BUTTON
N/A
49
186
226
96
557
BOOKDIRECT
BUTTON
N/A
25
87
/8
37
227

Csj’:; FLORIDA
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WEBSITE ANALYTICS

BOOKING PORTAL

Surfside Booking Conversions

Searches Referrals
5693 1646
Avg Lead Time 67.5 63.8
Avg Length of Stay 4.14 5.05
Avg Daily Rate $467.49 $310.85
Avg Booking Value $1,935.41 $1,569.79
Referral to Booking CVR 2.86%
Est Bookings 47
Est Value $73,820
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BLOG CONTENT STRATEGY

JACOBER CREATIVE

FY 2018/19

Mizmi Spa Month in Surfside

Spotlight: Surfside Community Center A Guide to Fourth of July in Surfside
HAPPY l
WORLD
TR
DAY
S e LS. S P “"!.——
Cc|cbrate First Dﬂy O{: Summcr HJPPY World SCCI Turt|c Day!

o4

TOTAL BLOG POSTS

24,418

TOTAL PAGE VIEWS

350

PAGE VIEWS
OF MOST POPULAR POST

1.37

AVG TIME ON PAGE

38



BLOG POSTS

FY 2018/19

PUBLISHED THIS FY

== FEB 21
q"“)- MAR 21
THIRD S '® 350
THURSDAYS i

LAPEA S e e Y PAGEVIEWS

319

PAGEVIEWS

SHUTTLE AROUND SURFSIDE IN STYLE

252

PAGEVIEWS

MORELIA GOURMET PALETAS OPENS IN SURFSIDE

BEST PERFORMING OVERALL

A GUIDE TO SURFSIDE’'S KOSHER EATS

EIGHT BEST THINGS TO DO IN SURFSIDE

39

5,988

PAGEVIEWS

694

PAGEVIEWS

418

PAGEVIEWS

FLORIDA



EEEEEEEEEEEEEEE

NEWSLETTERS

AL\"ANA‘W




41

JACOBER CREATIVE

NEWSLETTER

JULY NEWSLETTER

11,372

TOTAL RECIPIENTS

2,343

TOTAL OPENS

171

TOTAL CLICKS

16.4%

AVG OPEN RATE

1.3%

AVG CLICK RATE

L]
t; FLORIDA
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NEWSLETTER

SURFSIDE'S BOOTCAMP & BREWS:
JANUARY

P N\ 10,667

TOTAL RECIPIENTS

SURFSIDE'S THURSDAY, JANUARY 17 3,180

Aa.
Ty THURSDAY, FEBRUARY 7 TOTAL OPENS

NGy 112

TOTAL CLICKS

BOOTCAMP GRAND BEACH
1 % BREWS -  HOTEL SURFSIDE 23%

AVG OPEN RATE

"/ 2
e I 1.6%

AVG CLICK RATE



JACOBER CREATIVE

NEWSLETTER

RAD DAD: JUNE

6,428

TOTAL RECIPIENTS

1,311

TOTAL OPENS

100

TOTAL CLICKS

18%

AVG OPEN RATE

2.05%

AVG CLICK RATE

FLORIDA



LIST

Surfside News &

Events

Travel Trade List

Concierge List

Surfside Businesses

Totals

TOTAL
RECIPIENTS

2423

3880

54

103

6460

FY 2018/19

ALL LISTS

OPEN
RATE

20.68%

14.38%

22.62%

23.5%

20.3%

TOTAL

OPENS

12791

13142

359

433

26725

CLICK
RATE

2.68%

0.32%

1.79%

1.3%

1.52%

TOTAL
CLICKS

1382

322

13

30

1747

UNSUBSCRIBES
145

333

483

CSj’:; FLORIDA
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SOCIAL MEDIA
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BY THE NUMBERS

310

POSTS CREATED

-oLLoWERS 902%

TOTAL

ENGAGEMENTS
R 11800
)

TOTAL FOLLOWERS

6-M 313K

TOTAL

£
%

LS5

33%

POSTS
INCREASE

*Compared to LY
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JACOBER CREATIVE

FACEBOOK

. 5,888,454: Impressions (-18%)

. 28,966: Link Clicks: (+ 31%)

. 3,067: Fans (+ 9%)

. 274,066: Total Engagements (+ 162%)
. 199: Total Posts (+ 14%)

*Compared to LY

FLORIDA



SOCIAL MEDIA

INSTAGRAM

visitsurfside Edit Profile {3

349 posts 8,266 followers 3,620 following

Visit Surfside, Florida

Welcome to Surfside, Miami's #UpiownBeachiown, where luxe meats
laid back! T = W

www.visitsurfsidefl.com/blog

A, 2
¥ 3
\wn'm
-~
Paddle... Dining First Fr... #SKIipT... Around... FitinS...

# POSTS ~ IGTV ~ SAVED “ TAGGED

B T

JACOBER CREATIVE
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INSTAGRAM

. 960,774: Impressions (-34%)

. 547: Profile Clicks (+ 41%)

. 8,255: Followers (+ 9%)

. 37,265: Total Engagements (-32%)
. 804: Net Follower Growth

*Compared to LY




JACOBER CREATIVE

TWITTER

RUPES FOOTAS 2 ky .
KB &
Msﬂm&mm ‘m? %

gz - 93.5k: Total Impressions (+ 25% YOY)

| .&&ﬁﬁfm 5
sl . 496: Followers (+19% YQY)
8 s &l

<

o 219: Total Posts

- 1,838: Total Engagements
.« 68: Link Clicks

*Compared to LY Q1-Q3

FLORIDA
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ADVERTISING
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SOCIAL MEDIA
ADVERTISING
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JACOBER CREATIVE

US + LATAM

FAB FIT FAM

,360,118

O

LINK CLICKS

CPM

SOCIAL MEDIA ADVERTISING

FLORIDA



EVENTS - LOCAL DOMESTIC

SURFSIDE’S 416,985

IMPRESSIONS

277,996

REACH

4,330
GRAND BEACH HOTEL SURFSIDE

CPM

IIIIIIIIIIIIIIIIIIIIII
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JACOBER CREATIVE

SOCIAL AD PERFORMANCE

o,/7/7,103

IMPRESSIONS

975,016

REACH

32,145

LINK CLICKS

$12.49

AVERAGE CPM

SOCIAL MEDIA ADVERTISING CW
FLORIDA
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Graphic Design and Illustration
Social Media

Video Production
Photography

Event Signage
Apparel Design
Street Banners
Sponsor Procurement

Event Design and Production
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BOOTCAMP & BREWS

® % g ovoreursie Asdl | FimHD x4

< C O # betpstwweoisitsorfsivefl.com

SHCP
FLORIGA
HIEHIE UPTEWH BRAEHT AWK

SURFSIDE’S

2Aits sand Baashk

BOOK A ROOM

DINE

STAY

INFC

JACOBER CREATIVE

Y B 70O O

VENTS LLOG CONTALT

BODK A ROCH,

GRAND

BEACH

HOTEL
SURFSIDE
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Graphic Design and Illustration
Social Media

Photography
PA D D L E T O P I A Lite Size Typography
Recycle Display

. Video Production
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PADDLETOPIA

FLORIDA
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PADDLETOPIA

FLORIDA




JACOBER CREATIVE

PADDLETOPIA

FLORIDA



all ATAT = 1:31 PM < 74% Wl )
Video O
@ visitsurfside
Surtside, Florica

O QV A

1,265 views

visitsurfside Don't forget 10 register for Paddletopia this
weekend in Surfsice. Join us for paddleboarding, a
wellness expo, and treats for the entire fam! Saturday
and Sunday from 10am to 2pm at 96th Street Park!

n Q O

v 8 Es e riehar istieloon

w uﬁ,".(},c e

O
’ A P I e
,:)‘/2 sionen

AML IFTENN MRS

BOOCAPOOMW

PADDLETOPIA!

MAY 18 & 19
10am M?pm

96th Streat Park
PADDLETOPIA 2019

~ BOOKAROCM NN ETTEENNNN] DU




Graphic Design
llustration
Social Media
Event Signage
Photography

. Video Production

EEEEEEEEEEEEEEE






AR\ PR

THIRD THIRD
THURSDAYS THURSDAYS

el SBERE T
2 N ST T

Sweet Sounds

Energize with 5 :: 2

Zumba Culinary Delights

FEATUPING FEATURING
Zumba Energnzed Classes

S - Demonstrations by Chef Michacl Bianchi
with instructor L Live Music by Brothers of Others
y N -

FEB 21 MAR 21 - FEB 21 6-9 PM 95™ STREET BLOCK PARTY

VisitSurfsideFL.com THIRD THURSDAYS #UptownBeachtawn VisitSurfsideF L.com THIRD THURSDAYS #UptownBeachtawn
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SOMETHING . Storyboard
F O R . Video Production
EVERYONE . Video Editing
VIDEO
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ACOBER

PACT cusqT SoUsCT CREAT I VE cuyT PROJICY CREAT I VE
1 Surfside Something for Everyone Surfside Something for Everyone
oo
£ ST o || Woman walking into pool Pan of Surfside
- N ! [ ". — | 4 _’.A:. 4‘;.‘ :._‘
) T '... \ /’_ ) \.\ a a
=il e g5 s skyline/hotels
N s NeREes ™
J\f ! e it
1 R . e Ol ~ 43'{'
e 2 BN N o
— ||‘ - . -t —
= ) et =
. = ~ L >,
e | | e IS
AT ll\l L»" =25 \"\‘:i'?\_ Locasion: Crand Beach | ctel Fool Lozetion: Surfside
P S
T i | s

Closeup of her removing
her cover up

Texture Shots; sand/water

| acarior: Granad Baack Fotal Fas|

Woman swimming across
pool

Close up of woman
getting facial

’ | acztion: Grand Beach Sy
Locetion: Grand Beach Fotel Fool -acation; Grand Beach 5pa

Pan of Barber shop
exterior

Man jumps out of water

Locetion: Grand Beach Fotel Fool | nmmhon: Ceranss Barbar Shap

' e AN - " " -
F B en . S Woman taking a picture of Friendly Barber
"'.‘ "' ‘; |' | ‘/ f 't:b— E \-.
L TR, N camera
: N YL ™N \
-A.f..‘ : ..\ b -.\] "-.__' J --'- ’...1- \\ .\
\ " - ~ -~ 'Iv N .\
/A I S TN ¢ il Slse ;
7 A WS /
'y - \__\:_ ) . J
= \_J\ \ \l\ Q ’-,/\;— 'u | 4l )/1
L) - " AP 1 X
2 A" " e \
{ 'y | ,'/." \' '~.' Lacation: Surfside Ranch Location: Carous el Barber Shop
! \ P S J

SOMETHING FOR EVERYONE VIDEO



ACOBER

L

Sarisice

Somathiig tor Everyone

— €CICATIVE

ACOBER

e

urtsice

a i

Someing tar Everyona

- CRCATIYE

|

JACOBER CREATIVE

ACOBER

CRCATIVE

[ Couple having drinks,

- || receiving flowers

Lomtion: Crand Bozeh Hete ! SaeMormy/s Al iite Flawesa

22

¥ Friends cheering, getting
nails done

Closeup of Sushi

Friendly face of chef at
Gourmet Temptations

Location 26 Suini & Taens CGoumye: Templat ens

5 Smlislde Samathing tor Everyone
Wwoman scooping Ice
cream

1

Locs o Seediedy

Lomtion: Crand Boceh Hete! Sos Ak sos and Feomitie 2 Ma | Bar

23

Pan shot of woman in
bathing suit

|| Locavon: Grana Basch Hotel Foo

17 |08

8

Close up of waman
shopping through clothes

Friendly face at
Gray & Sons

Location Tancul Nurwyy, Cray & Sond

Sea turtles in sand

Dogs at dog park

Lenwalxm Dag stk

24

25

Close up shot of hand
apening and revealing
sea shell

LOZRUOA SR ) Wiaeny

Waoman with fan acrass
her face revealing
“Something for everyone”

Location: Sufsde

SOMETHING FOR EVERYONE VIDEO

19 |

20

Father and child playing in
pool float

Child eating ice cream
Location Crand Zeath - ol MNedl )/ Serensiany

Athletes swimming

Location Grand Zeoch ol Fool

13

Waman handing ice cream

Locxt om Serendigdy

Couple walking across
Harding Ave

LOCK O HW 2N AW

14

15

Clip of vintage couple at
beach/skyline of surfside

Locaticn: Surts g

Waman taking selfie with
turtle statues

mcatkn Curlsse

FLORIDA






EEEEEEEEEEEEEEE

Storyboarding

llustration

Layout

Copywriting

Lite-Sized Coloring Activation
at Third Thursday



JACOBER CREATIVE

Soa turt os some ashers : J P -
" ™ e Only 1in 1C00 natohdngs
t:\d»l:ﬂt mntp;a!lr:'-n -5 o wilsurvive o
Soaton. Tey lay eculthecd
snyahem lrom 75-1C0
*895 cocntive,
o o

Birdo of proy whoont
sec turtieeggacnd
holohlirgs sroelos

Sonmw ol U gyt

tareevis te oo turtes in
Flovrido wie trush Intro

CCran, mesnmadio light dargerous io
ntng.
vl dumwm wonturties,
e )

SURFSIDE COLORING BOOK

FLORIDA






EEEEEEEEEEEEEEE

\ NN N { ;
| o o ,

N IS
et () ¢ O ngm e e
= ot Sl ==

. A

SURFSIDE COLORING BOOK




Graphic Design
lllustration

Street Banners

EEEEEEEEEEEEEEE






Photography
Organizing Database

of Businesses

. Web Development

EEEEEEEEEEEEEEE



JACOBER CREATIVE

(,‘.) /.) / [ AN
N\ 4/

j’/é"lgg e o . e o R . \. d/%w SO DINE EVENTS BLOS CONTACT

e

- o RS ARALR IS

A

[
BROWSE A BIT

E

Josh's Dell

Mg Radline M0l

e .
........
» a .
Ak Nap Satelite & d
. LBramey
.:"“l,-
e b
Al =
Aot "y no.-
| ¥
SQrfute
-\ -
iy + -
Wy %
- L —~.
Tk ale " M B Mo 20y -
neats BONE Taemzal e Zanart s man sma ‘g
—_
Gg '~ Pl VISR SN

Ml P Terms of Hixe Kool oo s

vIST WFRSIIF

VISITWCDSITZ

| B

Wtw 2T F A DTN S QO 0T

Cuisine sarved Gﬂtt'padwsor Catagores

TripAdviscr Treveles Ravons

Faality fimardies - = SN Hours

Rarked: JS of 52 Places te
Guest lnfu imetion

<.:|.v\l Iu‘n alax

JA2d: Sarved

BUSINESS PORTAL

FLORIDA



Graphic Design

lllustration

EEEEEEEEEEEEEEE



JACOBER CREATIVE

VisitSurfsideFL.com @VisitSurfsideFL




JACOBER CREATIVE

VisitSurfsideFL.com @VisitSurfsideFL VisitSurfsideFL.com @VisitSurfsideFL

lllllll

THE URTOWN BEACHTOWN

TN AT A

S

g O

SIDE 1 SIDE 2

VisitSurfsideFLeom  @VisitSurfsideFL VisitSurfsideFLeom @ VisitSurfsideFL

4 /.." //
\ 'IAZZF'. rr
‘: - I) L Y C"‘(lf—‘

(3

SIDE 1 SIDE 2

GOLF CART - OPTION 1 + 2



JACOBER CREATIVE

VisitSurfsideF Leom @VisitSurfsideFL

R N

VistSurfsideF Lcom ®VisitSurfsideFL

llllll

SIDE 1 SIDE 2

VisitSurfsideFL.com @VisitSurfsideFL

i \

VisitSurfsideFL.com @VisitSurfsideFL

vvvvvvvvvvvvvvvvvv

iiiii}‘; W
' = - \ N
) J
‘ - 0 @ ) ’

: : A 3
I

({ 1 1
N

SIDE 1 SIDE 2

GOLF CART - OPTION 3 + 4



Graphic Design
Layout
Copywriting
Photo Editing

EEEEEEEEEEEEEEE



RESIDENT BROCHURE

TOP GREEN INITIATIVES
: R " 0

/
i

conmuinity of she san Ereegy Covail Cotrid o
¥ ASSESSED CLEAN ENERGY IPACELFroruin
ng iz 33ilstle qnlil’)vrg‘lrftcrnmtq indusing grerzy
wgﬁ'wg;‘,guthnM)lard e en ey il
- wnd reistaat s peastrants.

- TawnCcnmsson possed + STYROF OAM 3 PLASTIC STRAW BANS 1
."btdé:':.ofdp recues pefutianin the cceen 3nd proteet rir e if

= The Texrnicf Surfade nys 2 Sar Turtis Lighticg Dircirencehar ssr s
ol arstsida Tellas fvenia propacties 2o camply Witk protact e
meazares Anng sae weile rezting sasson from (ry | - Oztcksr 20

Tawn Cammisacon sstablished incersives =5 pramocs b Ls o

SOLAR FHOTOVYOLTAIC SYSTEMS (SOLAR PANELS) for S
redcents :ndb&knzzu;ii’vﬁmnn; e i el =lw-pone ed parkas:
CAPpR Uan conbun £ ArG irstitgting requarem e 15 f 2w on neataly
preferstle bulding praztices '

Ao ELECTRIC CAR CHARGING STATION 12 locatsd i1 thie Tove Hsll
Prrk oz ot Bied Sereit, fatpend Collivg vrd Hrdre Zosmass,

BUTTERFLY GARDEMN a2t tha -Ccrnmnt.,' CHOE 2 ey SR ke,
Q30 Cadliny Avencs

UREBAN GARDEN - RrgaaK 5’,-'"3“""05 arw orben sgricitre

SEAWALL & UTILITY (s 4
JATLEWALY =Y ucthures Sone
FIKE SHARING; ranta statiiee ol Sdtn Straat Zaterg Lot [Fubiy), 254 f. 1590 o b g maroress o e o
: ' ¢ « S AN
Ciraie-ard Colbne Avan : e f shnad 2 e : ]
w; and Calbne Avenim dpd anriz Suntar, Mt M aggerhead sy Wt Nehing saasn ek
Wi Sroat batch g . 3 52 Form Ay 1= Tetab i '
: R Jttoter mach wgrin Sorfeids If

ROz, Tendats 3ra romindad to i

Ter RIS

» CUNRE NSNS 13amn

TownofSurfsideF L zov

RESIDENT BROCHURE




Graphic Design
Layout

Copywriting

EEEEEEEEEEEEEEE



FLoN DA

FEELANAN FHiaTEIC e

M

TOM N
SEAll

TOWN SEAL

FXCIUSION ZONES

SURF5IDE 15
AMI S uf’Tuwf*
BEACHTOWN

& SIJINRG

INCORRECT USACGE

DEPARTMINTS
TYRPOLQGRAPIKY

SPPLICATICGONS

'a"\

2 VISUAL IDENILILY - OVERVIEW

» .
Bors efst

'WhN Ol SURES 1D
SURFR T SCA TURTIT AT
Ity t = d baannd e hide RS S (TR PR T R SR
daithevprse of wtbensy fwww wr wwr madeor

srd heuddbrirad oy ol rpsnereter oF S 1wde
b imsin mal vy bhosvana Tenondi

Wivotd i alN s vt

e endav vin s
P v b
s mker, vl
'T"'“"':l"':(‘

!T 1OWN SEAL

buoboal Tony sESurtcn
wd i e ks Fontlea 1y
exdbeddbrineder ol
deourel erc g dxo0- o
ertmendiets pak s memeod

SIDE HNAME

Hnawopask v ond

T Sxrrand iz
e sool

Moozt W4,
Vingr Lemrtd
hoay = 1

Fiasiig  drsgems

e m he Lo ) "“\-\u

\r

r\

‘\
,/io/ TOWN OF \\ koo

BLE ©OF
NTENTS

VISUAL ICENTITY

1DWN SLAL

TURTLE SEAL
LURFSIDE LOGD

ADDITION AL
AP IIATIONS

1.9 VISDaL ICCKRTITY

FLORIDA

FANTONZ 744 C
N.AL HEN MY B R )
ICa0 AR FRAACLORE

We = JEZokal
W vy Wy
sdrsdonla e avaw
WM e s e ey
Liaed dboviy, W ladie o4
FRERRELE DO S D L |
borewes rdForerzopimny,
the Safade eazibonniny
fimvalen Wb Tuigasust
rarmtbog b v S Sk
the Yoty "

CORML SUNSET

LY, 12 10WH SEAL - EXC

~ YA

Te emsies tbs TOWN S2405

charciatypans

wamre v low e
an My sy sdgne Ty
drizewen 1 ehnd “doar pace
I iara naeis i gice

MuNIMN,.4
SIZE

I et Vo wootid

TOWN OF SURFSIDE

SND OVERVIEW

OR RALETTE

COLOR FALCTTL

PANTCNKE 252 2

LOHYE od 1O T
RGY hd IXD 36
WS L

BLUE SKIES

USION ZONES B

SIZING

>
e

Fwrs

s

A Yo



FLORIDA

JACOBER CREATIVE

A




