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What  grea t  ne ighborhoods and towns typ ica l ly  have 
in  common are  exce l len t  pedest r ian  env i ronments .   
The most  s ign i f icant  e lement  in  def in ing such an 
env i ronment  is  a  we l l -des igned s t ree tscape.  

Taken co l lec t ive ly,  the  s t ree tscape inc ludes 
the  s t ree t ,  the  s idewalk  and p lant ing  s t r ips ,  a l l 
l andscap ing,  s t ree t  t rees and s t ree t  fu rn i tu re  on 
them,  and the  bu i ld ing facades f ront ing  them.  
When des igned wi th  the  pedest r ian  in  mind,  the 
s t ree tscape becomes an outdoor  “ room,”  to  be 
en joyed by res idents  o f  a  town or  c i ty.  

In  ex is t ing communi t ies ,  such as Sur fs ide , 
the  grea tes t  oppor tun i ty  for  improvement  to  a 
substandard pedest r ian  env i ronment  l i es  wi th in 
the  contex t  o f  the  ex is t ing s idewalks .   A  s idewalk 
can be broken down in to  three  zones;  the  curb 
zone,  the  pedest r ian  t rave l  zone,  and the  bu i ld ing 
in te r face zone.  

The curb zone is  toward the  outer  edge of  the 
s idewalk ,  nex t  to  the  road bed,  and accommodates 
s t ree tscape ameni t ies  and in f ras t r ucture .    The 
pedest r ian  t rave l  zone is  centered on the  s idewalk 
and must  prov ide  a  c lear  pa th  o f  t rave l .    The 
bu i ld ing in te r face zone l ies  ad jacent  to  the 
proper ty  l ine ,  prov id ing access to  bu i ld ings,  and 
can accommodate  add i t iona l  s t ree tscape ameni t ies 
such as cafe  seat ing,  re ta i l  merchand is ing,  e tc .

There  are  numerous e lements  tha t  may make up a 
s t ree tscape,  but  they can be organ ized in to  four 
bas ic  ca tegor ies ;  pav ing,  p lan t ings,  l igh t ing,  and 
furn i tu re .    These e lements  can var y  in  re la t ion to 
the  sur round ing uses.  Pav ing is  the  most  v is ib le 
s t ree tscape e lement .    Se lec t ing an idea l  pav ing 
mater ia l  shou ld  take  c l imate  and main tenance in to 
account .    Concre te  and aspha l t  a re  economica l 
mater ia ls ,  and when combined wi th  spec ia l 
mater ia ls  or  co lored dyes can prov ide  v isua l 
c lues to  chang ing s t ree t  character,  and/or  a  more 
pedest r ian-or ien ted env i ronment .  

Landscape p lant ings typ ica l ly  have h igher 
main tenance requ i rements  than o ther  s t ree tscape 
e lements  because they can change seasona l ly 
and/or  over  t ime.    However,  th is  cha l lenge is  fa r 
outweighed by the  qua l i ty  o f  the  env i ronment  grea t 
landscap ing can prov ide  a  communi ty.    As wi th 
pav ing mater ia l ,  landscape se lec t ion shou ld  take 
in to  account  loca l  c l imate  and sur round ing uses 
and dens i ty.  

Trees are  the  most  v is ib le  landscape e lement .  
Trees in  h igher  dens i ty  areas,  and a long pedest r ian 
lanes and a l leys,  shou ld  be p lanted in  ind iv idua l 
p lan ters  wi th  water  permeable  mater ia ls ,  such as 
meta l  g ra tes ,  br ick  pavers ,  and cr ushed s tone, 
or  in  conta iners .    I f  underground u t i l i t i es  are  not 
an issue,  t ree  se lec t ion shou ld  a im to  prov ide  a 
modera te  t ree  canopy.  

S t r e e t s c a p e  D e s i g n 
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Examples of  good s t reetscape des ign inc lude wide s idewalks ,  good l ight ing,  in terest ing and wel l  merchandised s tore  f ronts , 
good seat ing,  and oppor tun i t ies  for  shade and weather  protect ion.
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In  commerc ia l  a reas,  t rees shou ld  be se lec ted 
which grow the i r  l imbs h igher,  a t  matur i ty,  than the 
ground f loor  re ta i l  s ignage to  he lp  prevent  b lock ing 
adver t is ing and shop f ronts .    Because bu i ld ings 
may have awnings and verandas tha t  cou ld  conf l ic t 
wi th  t ree  canopies ,  i t  may somet imes be necessar y 
to  p lan t  t rees between on-s t ree t  park ing spaces, 
as  an a l te r nat ive  means of  accommodat ing s t ree t 
t rees and ach iev ing shade.  

P lanted beds in  the  ground,  or  ra ised, 
shou ld  be used pr imar i ly  on ly  in
res ident ia l  a reas.    Hang ing p lanters ,  a t tached to 
l igh t  po les  and bu i ld ings,  a re  more appropr ia te  for 
commerc ia l  a reas.  

L ight ing  can ser ve to  both  i l luminate  the  way for 
motor is ts  and pedest r ians as we l l  as  to  d iscourage 
ant i -soc ia l  behav ior.    Spec ia l i ty  l igh t ing  can a lso 
be used as a  des ign fea ture  to  accent  bu i ld ing 
facades and/or  as  a  means of  focus ing i l luminat ion 
on s ignage.    The amount  o f  l igh t ing  is  a lso 
determined by the  sur round ing dens i t ies  and land 
uses.   The l igh t  in tens i ty  shou ld  range f rom .2  lux 
( lumens per  square  meter )  for  s idewalks and lanes 
in  res ident ia l  a reas,  1 .0  lux  for  commerc ia l  a reas 
and park ing,  to  5 .0  lux  a t  bu i ld ing ent rances.  

L ight ing  is  c lass i f ied  in  th ree  categor ies ;  roadway, 
s idewalk  l igh t ing,  and anc i l la r y  l igh t ing.   Roadway 
l igh t ing  for  impor tant  s t ree ts  can be ornamenta l 
to  he lp  es tab l ish  a  theme for  the  ne ighborhood.  
The l igh t ing  shou ld  be mounted on po les  tha t 
do not  exceed 8.5 meters  (28’)  in  he ight .    The i r 
p lacement  shou ld  be a long the  curb zone,  and 
spaced between s t ree t  t rees.   The average d is tance 
between a  s t ree t  t ree  and l igh t  po le  shou ld  be 
no more than 12 meters  (38’-40’) .    Such po les 
shou ld  a lso have a  pedest r ian  sca le  to    them, 
between 4 and 5 meters  (12-16’)  in  he ight ,  and 
shou ld  be used for  pedest r ian  passages,  p lazas, 
and squares.      I t  i s  impor tant  tha t  the  l igh ts  be a 
neut ra l  co lor,  so tha t  the  s t ree ts  aren’ t  ba thed in  a 
harsh co lor.    Modern low-wat tage l igh ts ,  such as 
LEDs,  are  encouraged.

For  rear  lanes and a l leys,  where  space is  t igh t , 
overhead l igh t ing  s t r ung a long wi res  anchored to 
bu i ld ing facades,  and/or  a t tached d i rec t ly  to  the 
bu i ld ing,  is  recommended. 
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GOOD STREETSCAPEs can include a mix of urban-friendly National tenants as well as a diverse array of 
local and regional merchants.   Mixed use (residential/office above shops is critically important

Above:   Some examples of  perpendicu lar,  or  “b lade” s ignage,  which is  des igned to  pro ject  f rom the 
face of  a  bu i ld ing,  usua l ly  above a  shop ent rance,  and d i rect ly  in  v iew of  pedest r ians walk ing a long 
the s idewalk ,  be low.    In  th is  case,  the  s igns ind icate  the nature  o f  the  re ta i l  enterpr ise  wi th in ,  i .e . , 
the  s igns wi th  the g lasses cou ld  be an optometr is t ,  the  s ign wi th  a  c lock cou ld  se l l  wr is twatches,  e tc .

Th is  form of  s ignage is  o f ten re fer red to  as  “ icon ic ,”  because i t  l i te ra l l y  represents  the merchandise 
o f fered wi th in  the s tore  be low.
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Furn i tu re  in  a  s t ree tscape prov ides sca le  and 
funct iona l i ty.    Types of  s t ree t  fu rn i tu re  inc lude 
benches,  tab les  and cha i rs ,  t rash cans,  b icyc le 
racks,  dr ink ing founta ins ,  bo l la rds,  k iosks,  t rans i t 
she l te rs ,  s ignage,  park ing meters ,  and newspaper 
s tands.    The i r  p lacement  is  wi th in  the  curb zone 
and bu i ld ing facade zone.    Near  in te rsect ions a 
c lear  zone of  3 .5  meters  (10’)  is  necessar y  where 
pedest r ians wai t  to  cross s t ree ts .    A  c lear  a rea 
shou ld  a lso be es tab l ished a t  bu i ld ing ent rances.  

Benches shou ld  be located in  h igh-use pedest r ian 
areas.   In  a  curb zone they shou ld  face the  bu i ld ing 
facade or  the  s t ree t .   I f  in  the  bu i ld ing facade zone 
they shou ld  face the  s t ree t .   In  no ins tance shou ld 
benches be p laced in  f ront  o f  shop windows.  
Trash cans shou ld  be p laced a t  f requent  in te r va ls 
and on ly  wi th in  the  curb zone.    Pr iva te  t rash 
cans can be p laced a t  bu i ld ing ent rances a long 
the  bu i ld ing zone.    B ike  racks shou ld  be p laced 
a long the  edges of  p lazas,  squares and o ther  open 
spaces.   Newspaper  s tands shou ld  be ins ta l led  as 
la rge sca le ,  s ing le  racks,  wi th  mul t ip le  conta iners .  
Such s tands may be combined wi th  u t i l i ty  boxes in 
cer ta in  ins tances.  

S igns shou ld  re la te  to  o ther  bu i ld ing e lements  in 
the i r  p lacement  and s ize .   They shou ld  not  obscure 
o ther  bu i ld ing e lements  such as windows,  corn ices 
or  decora t ive  de ta i ls .   S ign mater ia l ,  s ty le  and co lor 
shou ld  complement  the  bu i ld ing facade.   Ind iv idua l 
shop s igns in  a  s ing le  s tore f ront  shou ld  re la te  to 
each o ther  in  des ign,  s ize ,  co lor,  p lacement  on the 
bu i ld ing,  and le t te r ing s ty le .

Bo l la rds can be s tee l  or  concre te  and shou ld 
on ly  be used to  prevent  automobi le  t ra f f ic  f rom 
encroach ing in  pedest r ian  zones.   They are  a lways 
located a long the  curb zone.  

K iosks prov ide  in format ion about  communi ty 
events ,  ne ighborhood maps,  pub l ic  phones, 
dr ink ing founta ins ,  and adver t is ing.    The wid th  o f 
a  s idewalk  is  cr i t ica l  to  whether  or  not  a  k iosk wi l l 
become an ameni ty  or  obstac le .    Non-adver t is ing 
s ignage is  a lways located in  the  curb zone and 
can come in  a  var ie ty  o f  s ty les ,  co lors ,  and 
mater ia ls .     

3 . 1P L A C E M A K I N G  P R I N C I P L E S

Street  furn i ture  e lements  can add or  det ract  cons iderab ly  to  the pedest r ian  env i ronment ,  both  in  terms of 
aesthet ic  appea l ,  as  wel l  as  conven ience and funct iona l i ty.   Care  should  be taken to  ensure that  these are 
wel l  p laced re la t i ve  to  the i r  use,  and that  they  are  s ty l is t ica l l y  cons is tent  wi th  the overa l l  look and fee l  o f 
the  communi ty.
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The key to  successfu l  re ta i l  rev i ta l i za t ion in 
an ex is t ing urban ne ighborhood is  the  qua l i ty 
o f  the  s t ree t  fabr ic :  Great  s t ree ts  suppor t  and 
encourage thr iv ing  re ta i l .   To insure  grea t  s t ree ts , 
a  combinat ion  of  des ign e lements  and po l i t ica l 
issues can be summar ized by ten pr inc ip les :

Select  a  Local  Champion.   A champion can 
be a  group,  such as a  bus iness improvement 
d is t r ic t  (B ID) ,  or  corporat ion or  par tnersh ip  o f 
loca l  bus inesses,  a  communi ty  deve lopment 
group,  or  a  ne ighborhood anchor.   An ind iv idua l 
champion can be a  res ident ,  e lected of f ic ia l , 
proper ty  owner,  or  c i ty  s ta f f  person.   The 
champion should  pu l l  together  a  core  group 
of  s takeholders  to  form a publ ic /pr iva te 
par tnersh ip  to  he lp  gu ide the redeve lopment 
e f for ts .   S takeholders  must  be in  i t  for  the 
long term,  so the members,  i f  po l i t ica l ,  shou ld 
be ready to  s tay  on board even i f  they  lose an 
e lect ion or  choose not  to  run.   The champion 
must  a lso deve lop a  process or  mechanism for 
reso lv ing conf l ic ts  among the s takeholders .
Establ ish One Vis ion.   I t  i s  impor tant  to  not 
le t  redeve lopment  e f for ts  be “h i jacked” by 
any one group or  ind iv idua l .   Br ing a l l  agendas 
in to  the open.   Create  momentum by ass ign ing 
each s takeholder  a  spec i f ic  ro le .   Make 
sure  the v is ion a ims to  ser ve and enhance 
the ne ighborhood as much as the greater 
communi ty.   Ser v ing the greater  communi ty  is 

1.

2.

impor tant ,  but  should  not  be the main  goa l  a t 
the  expense of  suppor t ing or  susta in ing the 
immedia te  ne ighborhood.   To  he lp  car r y  out  the 
v is ion,  i t  may be necessar y  to  h i re  a  leas ing 
profess iona l  to  coord inate  management  and 
recru i tment  o f  tenants .  
Encourage resident ia l  development .   Increase 
home ownersh ip  to  s tab i l i ze  the ne ighborhood 
and create  more s takeholders  and customers 
wi th in  wa lk ing,  or  a  shor t  dr iv ing d is tance of 
the  ne ighborhood commerc ia l  a rea.   Nearby 
res idences create  a  loya l  customer  base for 
re ta i l  such as grocer y  s tores and markets .  
I t  a lso encourages mixed-use deve lopment , 
which can suppor t  longer  bus iness hours .  
I t  can a lso prov ide for  a f fordab le  hous ing 
oppor tun i t ies  which a t t ract  workers  who can 
l i ve  near  employment .
Give priori ty to the pedestrian.   Accommodat ing 
veh icu lar  t ra f f ic  is  on ly  one of  many goa ls  for 
successfu l  ne ighborhood re ta i l ,  but  you must 
des ign for  the  pedest r ian  as  wel l .    Many 
s t reets  are  o f ten too long to  suppor t  re ta i l 
over  the i r  ent i re  length ,  as  is  the  case wi th 
Hard ing Avenue in  Sur fs ide.   Therefore ,  i t  is 
impor tant  to  c lar i f y  re ta i l  d is t r ic ts  and spec i f ic 
merchandis ing zones.   The publ ic  rea lm (p lazas, 
s idewalks ,  squares,  e tc . )  shou ld  be des igned 
to  enhance and re in force these d iscreet  re ta i l 
a reas.

3.

4.

U r b a n  R e t a i l 

3 . 2P L A C E M A K I N G  P R I N C I P L E S
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Parking.   Park ing needs to  be s ized rea l is t ica l l y.  
Urban shopping requ i res  fewer  spaces than 
suburban centers ,  but  is  s t i l l  c r i t ica l  to 
commerc ia l  v iab i l i t y.   Park ing requ i rements 
wi l l  change over  t ime.   For  metered spaces 
t ime l imi ts  should  be fa i r l y  enforced so that 
turnover  occurs ,  but  not  so t ight ly  regu la ted 
that  people  end up shopping e lsewhere.   As 
dens i t ies  increase,  park ing decks in tegra ted 
in to  the urban fabr ic  should  be implemented.  
B icyc le  park ing is  a  growing par t  o f  the 
urban l i fes ty le ,  and should  be inc luded wi th 
appropr ia te  ameni t ies .  
Merchandise and Lease Pro-act ively.  
Estab l ish  a  quas i -publ ic  re ta i l  leas ing and 
management  agency to  p lan and coord inate 
the ne ighborhood’s  leas ing s t ra tegy.   Act ive ly 
pursue and recru i t  tenants  and d i rect  them to 
appropr ia te  land lords and proper ty  owners  so 
that  leas ing dea ls  can be negot ia ted d i rect ly.  
The more e f fect ive  the leas ing agency,  the 
qu icker  the ne ighborhood wi l l  become a 
thr iv ing re ta i l  dest inat ion.   A  f i rs t  pr ior i ty 
o f  the  agency may be to  h i re  a  management 
profess iona l  to  d i rect  i ts  act iv i t ies .   Begin  by 
ident i f y ing the core  re ta i l  assets  and focus on 
growing outward f rom them, creat ing a  s t rong 
nuc leus to  bu i ld  upon.  
Be Proact ive.   Set  up des ign gu ide l ines and 
deve lopment  s tandards ( inc lud ing form-based 
codes)  to  make sure  new deve lopments  and 
facade improvements  are  compat ib le  wi th  the 
v is ion.   Such s tandards can he lp  cont ro l  not 
on ly  aesthet ics  but  a lso concerns such as the 
types of  s tores and the i r  operat ing hours .   To 
so l ic i t  in terest  in  redeve lop ing key  proper t ies , 
ta rget  requests  for  proposa ls .  

5.

6.

7.

Safety.   The percept ion of  a  shopping d is t r ic t ’s 
sa fe ty  has a  t remendous impact  on i ts  v iab i l i t y.  
Act ive  s t reets  wi th  a  mix  o f  uses promote 
a  natura l  sur ve i l lance which deters  cr ime.   
Po l ice  on foot  and b ike  pat ro l  have been shown 
to  be an a f fect ive  cr ime deter rent .  
Develop an act ive core .   Downtown res ident ia l 
and of f ice  uses are  what  ex tend shopping hours 
and foster  act ive  ne ighborhoods.   D iverse 
re ta i l  anchors  he lp  create  cross-shopping 
oppor tun i t ies .   Of f ice  users  suppor t  dayt ime 
demand,  espec ia l l y  profess iona l  tenants  such 
as doctors ,  lawyers ,  or  accountants ,  because 
they  a t t ract  s teady v is i tors ,  employ  o f f ice 
s ta f f ,  and ser ve ne ighborhood res idents .  
C iv ic ,  cu l tura l ,  and enter ta inment  anchors 
a lso a t t ract  v is i tors  and can create  an e f f ic ient 
park-once-and-walk  env i ronment  for  shoppers 
wi th  o ther  needs and in terests .  
Manage for  Change.   Ne ighborhood re ta i l 
grows and changes over  t ime.   Make sure  to 
ad just  the  tenant  mix  as  re ta i l  and ne ighborhood 
needs change,  through incent ive  programs.  
I t  is  not  uncommon for  shopping centers  to 
change out  as  much as 10% of  the i r  tenants 
ever y  year  to  remain  compet i t i ve  and cut t ing 
edge.   To  insure  that  prob lems do not  go 
unchecked,  there  should  be an ongoing conf l ic t 
reso lu t ion process among the s takeholders .  
A t  the  broader  leve l ,  representa t ives o f  the 
bus iness communi ty  and c i t i zen leaders  should 
deve lop long term re la t ionsh ips wi th  pub l ic 
sector  representa t ives and ne ighborhood 
spokespersons to  insure  the needs and 
concerns of  the  ad jo in ing ne ighborhoods are 
heard and recognized.

8.

9.

10.

3 . 2P L A C E M A K I N G  P R I N C I P L E S
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D o w n t o w n  C o m m e r c i a l 
&  To u r i s m

Commerc ia l  and tour is t - re la ted uses are  an 
essent ia l  par t  o f  any rea l  communi ty,  prov id ing 
both  jobs and tax  base,  as  we l l  as  a  d iverse  leve l 
o f  ac t iv i t ies ,  energy and v i ta l i ty.  

Prov id ing an appropr ia te  phys ica l  env i ronment  to 
accommodate  these uses is  cr i t ica l .   Of  par t icu la r 
impor tance is  not  on ly  the  phys ica l  a t t rac t iveness 
of  th is  env i ronment ,  but  mak ing cer ta in  tha t  i t  is 
conven ient ly  access ib le  and funct iona l .    I t  i s  a lso 
impor tant  to  manage the  in te r face between these  
ac t iv i t ies  and ad jo in ing res ident ia l  ne ighborhoods 
and land uses.

Proper ly  managing these issues,  in  a  thought fu l , 
we l l -executed des ign,  wi l l  a l low downtown 
commerc ia l  a reas to  prov ide  h igh ly  des i rab le 
communi ty  ameni t ies ,  in  a  much loved and 
apprec ia ted se t t ing ,  and can he lp  prov ide  for  a 
wider  spect r um of  in te res ts  and l i fes ty les  than a 
communi ty  wi thout  these fea tures.

3 . 3P L A C E M A K I N G  P R I N C I P L E S
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Trad i t iona l  (pre-war)  communi ty  deve lopment 
pa t te rns compr ised a  combinat ion  of  urban des ign 
formats  and arch i tec tura l  typo log ies  which,   taken  
together,  cons is tent ly  genera ted a  funct iona l ly 
susta inab le  and harmonious ly  p leas ing bu i l t 
env i ronment  and pub l ic  rea lm.    The fundamenta l 
bu i ld ing b lock of  these t rad i t iona l  communi t ies 
was the  ne ighborhood,  and these were  def ined by 
a  spec i f ic  d imens iona l  parameter :  a  quar te r-mi le , 
or  f i ve-minute  wa lk .  

Wi th in  th is  enve lope,  (a  square ,  approx imate 
½ mi le  on edge)  ne ighborhoods were  fur ther 
def ined and ar t icu la ted by a  d i f fuse network  o f 
contex tua l ly  des igned loca l  s t ree ts ,  opt imized 
to  prov ide  conven ient ,  sa fe ,  and appea l ing 
walkab i l i ty,  and a  range of  mobi l i ty  opt ions wi th in 
the  ne ighborhood,  and an even greater  range of 
f lex ib i l i ty  and mobi l i ty  opt ions on the  la rger-sca le 
thoroughfares (avenues and bou levards)  pass ing 
between ne ighborhoods and l ink ing communi t ies 
together  over  longer  d is tances,  wi th in  the i r  g rea ter 
reg iona l  contex t .

Typ ica l ly,  th is  under ly ing urban s t r ucture  descr ibed 
above prov ided the  foundat iona l  mat r i x  upon 
which the  bu i ld ing types were  then app l ied ,  g iv ing 
a  recogn izab le  phys ica l  form to  the  communi ty.   In 
genera l ,  the  bu i ld ings were  ar ranged in  a  ra t iona l 
and e f f ic ien t  fash ion,  wi th  the  la rgest  and most 
d iverse  bu i ld ing types ( typ ica l ly  mul t i fami ly  and 
mixed-use)  located in  the  ne ighborhood center, 
and wi th  the  least  dense bu i ld ings ( typ ica l ly 

s ing le- fami ly  de tached)  re legated to  the  edge.   
The net  e f fec t  was to  a l locate  uses and bu i ld ing 
types throughout  the  communi ty  such tha t  a l l 
s tages of  l i fe  were  accommodated,  wi th in  a  fu l l 
spect r um of  a f fordab i l i ty  leve ls ,  and a l l  o f  one’s 
da i ly  needs were  immedia te ly  ava i lab le  wi th in  a 
shor t  d is tance of  e i ther  home or  work . 

Whi le  there  are  o f ten  reg iona l  var ia t ions to  th is 
mode l ,  par t icu la r ly  in  the  arch i tec tura l  fo rms 
and s ty les  - -  o f ten  pred ica ted upon c l imat ic 
cons idera t ions - -  cer ta in  bas ic  communi ty 
fea tures and character is t ics  remain  common to 
most  p laces.    Form-based codes a l low for  th is 
t rad i t ion  of  reg iona l  communi ty  pa t te rns and 
bu i ld ing typo log ies  to  be formal ly  s t r uctured 
wi th in  a  spec i f ica l ly  des ignated f ramework,  or 
regu la t ing p lan,  based upon loca l  pre ferences and 
precedent .    The i l lus t ra t ive  form-based code tha t 
fo l lows is  a  graph ic  representa t ion of  such a  code, 
and i t  dep ic ts  the  var ious a l lowable  bu i ld ing types 
and the i r  respect ive  p lacement  on the  lo t ,  w i th in 
an overa l l  u rban regu la t ing p lan,  as  descr ibed 
above.  

Arch i tec tura l  s ty les ,  though typ ica l ly  a  d iscree t 
component  in  form-based codes,  a re  a lso 
addressed in  th is  document ,  insomuch as they 
per ta in  to  bu i ld ing form and mass ing,  in  add i t ion  to 
in forming spec i f ic  bu i ld ing deta i ls  and mater ia ls , 
par t icu la r ly  wi th  regard to  c l imat ica l ly-dr iven 
forms.
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In suburbia ,  the car dominates
A typ ica l  s ing le-use ne ighborhood re ta i l  out le t  in  a  car-or iented phys ica l  set t ing.   The park ing lo t 
out  in  f ront  o f  the  s tore  te l ls  i t  a l l .   No one ever  wa lks  here .

In traditional neighborhoods,  the car is accommodated,  but not at the expense of 
the pedestrian
Park ing is  in  the rear,  the  pedest r ian  is  prov ided for  wi th  s idewalks  and s t reet  t rees,  and the 
re ta i l  bu i ld ings conta in  o ther  uses,  add ing to  i ts  in terest  and v i ta l i t y.   You can dr ive  here ,  but 
you can a lso walk  or  b icyc le  to  your  da i l y  needs.
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FIVE MINUTE WALK DIAGRAM
Histor ica l l y,  ne ighborhoods have been deve loped around the f i ve  minute  wa lk ing rad ius (about  1/4 mi le) .   In  a  good mixed-use 
ne ighborhood a l l  o f  a  person’s  da i l y  needs are  wi th in  a  f i ve  minute  wa lk  f rom home,  which happens to  be the d is tance that  an 
average person wi l l  wa lk  to  fu l f i l l  those needs.

FIVE MINUTE WALK DIAGRAM
The center  o f  the  ne ighborhood is  the most  dense and most  act ive .   Dens i ty  gradua l ly  decreases toward the edge and a  great 
d ivers i ty  o f  hous ing and bu i ld ing types are  found wi th in  th is  f i ve  minute  wa lk ,  a l lowing people  o f  d iverse income leve ls  and 
s tages of  l i fe  to  l i ve  comfor tab ly  in  c lose prox imi ty  to  one another.
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